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Canocnaburg, FA 53T

February 6, 2006

Marlene H. Dortch, Secretary

Federal Communications Commission
145 1% Street, 5. W,

Washington, 1>.C 20554

Re: Certification of CPNI Filing
EBR-05-T'C-060

Dear Ms. Dortch:

Tel Fid s 2000
Fom 724 4162200

e EreteerCastle snrm

Transmitted hergwith in accordance withk the Commission™s Public Notice, IMA 06-223,
released January 30, 2006, and Section €4.200%(e) of the Commissian’s Rules, is our compliance

certificate and accompanying statenient for the year ended December 31, 2005

Very tmuly yours,
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Motdcs Gambing
Vive President, Legal



CERTIFICATION

I, Mcnica Gambino, hereby cerify this 6th day of Februery, 2006 that T am an officer of
Crown Castie USA Inc. and that 1 have personal knowledge that Crown Castle [TSA Inc. has
established operating procedures that are adeguate to ensure cormpliance with the Customer
Praprietary Network [aformation tules set forth in 47 CF R §§ 64 2001-2009
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Monica Gambino
Vice Presiden:, Legal




Certification of CPNI Filing February 6, 2006

Crgwn Castle USA In¢

Crown Castle USA Ine. (“CCUSA™) hereby submits that its pracedures regarding its customers’
Customer Praprietary Network Tnformarion (“CPNTY) &re in compliance with Section 222 of the
Communications Act of 1934, as amended (47 U_5.C. 222) and 47 CFR. §404.2001-64 2009,

CCUSA iakes its statwiory responsibility (o protect ity customers’ CPNI sericusly and therefore
deed not 52, rent or otherwise disclose customers’ CPN1 to other entifies. Fusther, CCUSA dees
not currently uge, nor allow us affiliates to use, any customers” CPNI in marketing activilies.
CCUSAs employees bave been educated abouwt TUPNL, federal resudations and CCUSA's
statatory responsibihity to its customers, Any unauthorized use, sale, or otherwise disclosyre of
CPNI by any emplowee would subject the ¢mployee to disciplinary action, up (o and inclyding
inmediate dismussal. Further, CCUSA does not use, disclose or permit access fo customers’
CPMI for the purproses of identifying customers placing calls to competing carTiers.




